
Fab Revolution

FVd1 Baut kleine geile Firmen

waste-based innovation

open source innovation

innovation camps

Employees’ Changing Values

Zero-hour Contracts 

automated innovation

hilo-tech

Sustainability

Digitalisation of production

Agriculture Innovation

FVd2 Locally-Driven Innovation 

Urbanisation

city-driven systemic innovation 

social experimentation
Doing Things Together

FVd3 Wolkenkuckucksheim

Artificial Intelligence and Robots
Anywhere Anytime Skills Delivery

Industry 4.0

Robotics

ICT development and big data
FVwc2 Falling Giant

Reverse Migration

Geographically Alternative Centres of Excellence

no-innovation

Innovation Chain Integration

Shift to Asia

Reverse migration

Demographic Shift

Growing desire for a better work-life balance

Income uncertainty
Zero-hour contracts become the norm

Artificial intelligence and robots

Disrupted internet developments

De-globalisation

Scarcity of resources

Resource conflicts or climate disasters threaten supply

Reverse Innovation

Advanced Materials

Reconomy

Clean Tech

Ethical Consumption

Bioengineering

Space Tech

Security Systems

Natural User Interfaces

Ubiquitous Knowledge

Web of Things

Alternative Food

Quantified Enterprise

Open Data

Smart Data

Data as a resource

Leapfrogging

Resilient Cities

Econvenience

Lifestyle Diversity

Moral Business

Preventive Healthcare

Eco Cities

Urban Countrification

Artificial Coworkers

Intelligent Personal Assistance

Modern Workstyle

Collaborative Cities

Crowd Actions

Matchmaking Services

Migration Concepts

Social Software

Autonomous Systems

Autonomous Vehicles

Context Aware Systems

Ambient Assisted Living

DIY Analytics

Mobile Payment

Net Neutrality

Remote Working

Flexible Computing

Omnichannel Commerce

Personalised Medicine

Remote Care

Smart Cities

Tailored Touchpoints

Data Era

Data Deals

LOCAS

User Profiling

Self-Tracking

Mood Tech

Transhumanism

Brain Computer Interface

Human Enhancement

Nootropics Wearable Tech

Augmented Senses

Content Marketing

Experiental Marketing

Immersive Experiences

Body Tuning

Active Aging

Smart Integrated Objects

Downshifting

Sensation Marketing

Personal Brand

Personal Design

New Living Concepts

Senior Targeting

Gravitational Content
Snap Solutions

Life Sharing

Net Culture

Advertising as a Service

Proximity Marketing

Location-based Services

Sexuality and Gender Identities

Individual Pricing

Wireless Transmission

Digital Currencies

Dynamic Storytelling

Participation Marketing

Bricks und Clicks

Smart Home

Speed Retail

Skill Society

Instant Advisory

Shy Tech

Seamless Media

Seamless Commerce

Outernet

Individualisation

Healthstyle

Distrust Society

Continental Shift

Connected World

Attention Economy

Aging Society

#Driver  #Trends  #Kognitionen 
#Disruptionen
#FutureScenarios 

@da_goliath, d.lechner@liqua.net, TDLab@LIquA

#v.ex01


